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MESABI RANGE COMMUNITY & TECHNICAL COLLEGE -
VIRGINIA/EVELETH

Course Outline

Course Introduction to Business Submitted By: S. Medure
Title:
Semester Course Prefix and BUS 1655 Approval
Number: Date:
Old Quarter Course Prefix and BUS 166 Revision Feb. 2002
Number: Date:
Number of Credits: 3 Number of Lecture 3

Credits:
Semester(s) Offered: Number of Lab Credits: Number of Lab
Negotiated Class Size: Hours:

Number of Studio/Demonstration/Internship

Credits:

Course Purpose Code:

0 — Developmental Courses

1 — Non-transferable, General Education

2 — Technical course related to career programs

3 — College course which has the primary goal of applying certain concepts (e.g. vocal ensemble)
X 4 - Other college course not considered a part of general education (MNTC) e.g. computer

science, health, physical education
5 — Course which is intended to fulfill the Minnesota Transfer Curriculum (MNTC) requirements.
9 — Continuing Education/Customized Training specialized credit course (not occurring in 0-5)

Catalog Description:

A course that will examine the business system in the United States. Topics for discussion will include the
management and organization of business, how products and services are produced and marketed, human
resources and productivity, financial aspects of business, international business operations, and factors
that will affect the future of business.

Prerequisites and/or recommended entry skills/knowledge:
Course Prerequisite(s): None
Reading Prerequisite: None
Composition Prerequisite: None
Mathematics Prerequisite:  None

Career Programs and Transfer Majors Accessing this Course:
Retail Management Program (and Options) — University of Wisconsin, Stout
AS Degree Program in Business

Minnesota Transfer Curriculum Goal(s) partially met by this course if applicable: Notes: No
more than two goals may be met by any one course. (Curriculum Committee review and the Chief
Academic Officer’s approval are required).
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Learning outcomes, including any relevant competencies listed in the Minnesota Transfer
Curriculum:
The student will:

. Define business in the United States and describe its characteristics, and discuss how an idea can
be turned into a product or service in the marketplace

i Explain the purpose and functions of management and the internal organizational structure of
business

. Explain the importance of marketing to business and the marketing mix (four P’s: product, place,
promotion, price)

. Discuss the essentials of production and operations management, computer systems, accounting
for financial control, and business forecasts and budgets

. Identify the factors used in obtaining maximum productivity from human resources

. Analyze the financial needs of business, describe where and how funds are obtained, and explain
the money and banking systems in the United States

. Discuss the growth of American business (especially corporations and American companies in

international trade) and examine the laws and regulations and ethical standards of business

Student assessment methods:
o A minimum of four examinations
i Miscellaneous quizzes and five-minute writes

Use of instructional technology (includes software, interactive video and other instructional
technologies):
Overhead

Outline of the major course content:

. The Business System in the United States

. Management and Organization of Business

. Marketing of Products and Services

. Production and Operations Management and Controls
. The Contribution of Human Resources

o Financial Aspects of Business

Additional special information (special fees, directives on hazardous materials, etc.)

Transfer Information: (Please list colleges/majors that accept this course in transfer.)

Approvals:

Body Representative Signatures Date

Form Approved 3/8/02 BUS 1655.DOC






Curriculum Committee

Faculty Association
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Chief Academic Officer

Distribution: Original — Administrative Office, Library, Learning Center, Records, Student Services, Curriculum Committee Chair
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MESABI RANGE COMMUNITY & TECHNICAL COLLEGE -
VIRGINIA/EVELETH

Course Outline

Course Business Communication Submitted By: S. Medure
Title:
Semester Course Prefix and BUS 1657 Approval
Number: Date:
Old Quarter Course Prefix and BUS 145 Revision Feb. 2002
Number: Date:
Number of Credits: 3 Number of Lecture 3

Credits:
Semester(s) Offered: Number of Lab Credits: Number of Lab
Negotiated Class Size: Hours:

Number of Studio/Demonstration/Internship

Credits:

Course Purpose Code:

0 — Developmental Courses

1 — Non-transferable, General Education

2 — Technical course related to career programs
3 — College course which has the primary goal of applying certain concepts (e.g. vocal ensemble)
X 4 - Other college course not considered a part of general education (MNTC) e.g. computer
science, health, physical education
5 — Course which is intended to fulfill the Minnesota Transfer Curriculum (MNTC) requirements.

9 — Continuing Education/Customized Training specialized credit course (not occurring in 0-5)

Catalog Description:

This course encompasses the theory of written business communication used to produce effective
business letters, memorandums, reports and resumes. Emphasis is placed on developing effective and
positive communication through the written message. Various aspects of oral business communication are
covered. Typing skill is strongly recommended.

Prerequisites and/or recommended entry skills/knowledge:
Course Prerequisite(s): Typing skills strongly recommended
Reading Prerequisite: None

Composition Prerequisite: None

Mathematics Prerequisite:  None

Career Programs and Transfer Majors Accessing this Course:
Retail Management Program (and Options) - University of Wisconsin, Stout
Business Administration - University of Wisconsin, Superior

AS Degree Program in Business

Minnesota Transfer Curriculum Goal(s) partially met by this course if applicable: Notes: No
more than two goals may be met by any one course. (Curriculum Committee review and the Chief
Academic Officer’s approval are required).

Form Approved 3/8/02 BUS 1657.DOC
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Learning outcomes, including any relevant competencies listed in the Minnesota Transfer
Curriculum:
The student will:

. Discuss the theory and concepts of the communications process

. Present a logical, ethical approach to solving business problems through written communication

. Inform and convince others through the use of language

i Demonstrate the correct form of the more commonly used letters, memorandums, and other kinds
of business writing

. Communication information and ideas in written form by:

a. developing a clear, concise, convincing, and correct writing style

b. learning and applying high standards of physical presentation in preparing business messages
. Analyze written communication
. Use information processing equipment in the business communication process

Student assessment methods:
. A minimum of three written examinations
. Numerous business letter writing assignments

Use of instructional technology (includes software, interactive video and other instructional
technologies):
Computer Lab, Overhead

Outline of the major course content:

. Foundations & Principles of Business Communication

. Developing and Formatting Letters and Memos

. Good News, Neutral, Bad News, Persuasive, and Goodwill Messages

. Business Studies, Proposals, Reports

. Employment Communications: Job Search, Resume, Letter of Application, Interviews

Additional special information (special fees, directives on hazardous materials, etc.)

Transfer Information: (Please list colleges/majors that accept this course in transfer.)

Approvals:

Body Representative Signatures Date

Curriculum Committee

Form Approved 3/8/02 BUS 1657.DOC






Faculty Association

Meet and Confer
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Distribution: Original — Administrative Office, Library, Learning Center, Records, Student Services, Curriculum Committee Chair
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MESABI RANGE COMMUNITY & TECHNICAL COLLEGE -
VIRGINIA/EVELETH

Course Outline

Course Principles of Marketing Submitted By: S. Medure
Title:
Semester Course Prefix and Number: BUS 1666 Approval
Date:
Old Quarter Course Prefix and BUS 161 Revision April 2005
Number: Date:
Number of Credits: 3 Number of Lecture 3
Credits:
Semester(s) Offered: Number of Lab Credits: Number of Lab Hours:
Class Size: 30 Number of Studio/Demonstration/Internship
Negotiated by AASC Credits:
on
(Date)____

Course Purpose Code:
0 — Developmental Courses
1 — Non-transferable, General Education
2 — Technical course related to career programs
3 — College course which has the primary goal of applying certain concepts (e.g. vocal ensemble)
X 4 — Other college course not considered a part of general education (MNTC) e.g. computer
science, health, physical education
5 — Course which is intended to fulfill the Minnesota Transfer Curriculum (MNTC) requirements.
9 — Continuing Education/Customized Training specialized credit course (not occurring in 0-5)

Catalog Description:

This course is an introductory study of marketing as an important element of our economy. This course
examines marketing institutions and their characteristics, basic marketing functions, price theory and
methods, product decisions, marketing segmentation, and marketing communications as related to social
and political issues.

Prerequisites and/or recommended entry skills/knowledge:
Course Prerequisite(s): None
Reading Prerequisite: None
Composition Prerequisite: None
Mathematics Prerequisite:  None

Career Programs and Transfer Majors Accessing this Course:

Retail Management Program (and Options) - University of Wisconsin, Stout

Business Administration - University of Wisconsin, Superior

AS Degree Program in Business

Minnesota Transfer Curriculum Goal(s) partially met by this course if applicable: Notes: No
more than two goals may be met by any one course. (Curriculum Committee review and the Chief
Academic Officer’s approval are required).

0. X None 6. The Humanities and Fine Arts

BUS 1666.DOC
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Learning outcomes, including any relevant competencies listed in the Minnesota Transfer
Curriculum:

. Demonstrate a basic and fundamental understanding of the economic principles that govern our
nation as well as the rest of the world

. Demonstrate an understanding of the principles of marketing as a phase of business activity and
explain the role marketing plays in developing our standard of living

. Demonstrate by actual examples and statistics the importance of knowing and studying the
channels by which goods and services are moved to their intended market

. Demonstrate an understanding of the principles of marketing by implementing them in a marketing
plan.

Student assessment methods:

. A minimum of three examinations
. Special project: Develop a marketing plan
i Miscellaneous quizzes and five-minute writes

Use of instructional technology (includes software, interactive video and other instructional
technologies):

Use of computers, overhead, and internet

Outline of the major course content:

. Introduction to Marketing

. The Marketplace

. Product, Place, Promotion, Price Decisions
. International Marketing

Additional special information (special fees, directives on hazardous materials, etc.)

Transfer Information: (Please list colleges/majors that accept this course in transfer.)

Approvals:

Body Representative Signatures Date

Curriculum Committee

Faculty Association

Academic Affairs Standards Committee

Chief Academic Officer

Distribution: Original — Administrative Office
Copies: Curriculum Committee Chair, Learning Center, Library, Originating Faculty Member, Records, Student Services, Scheduler,
Transfer Specialist

BUS 1666.DOC
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MESABI RANGE COMMUNITY & TECHNICAL COLLEGE -
VIRGINIA/EVELETH

Course Outline

Course Business Internship Submitted By: S. Medure
Title:
Semester Course Prefix and BUS 2620 Approval
Number: Date:
Old Quarter Course Prefix and BUS 290 Revision Feb. 2002
Number: Date:
Number of Credits: 2 Number of Lecture 0
Credits:
Semester(s) Offered: Number of Lab Credits: Number of Lab Hours:
Negotiated Class Size: Number of Studio/Demonstration/Internship 2
Credits:

Course Purpose Code:

0 — Developmental Courses

1 — Non-transferable, General Education

2 — Technical course related to career programs

3 — College course which has the primary goal of applying certain concepts (e.g. vocal ensemble)
X 4 - Other college course not considered a part of general education (MNTC) e.g. computer

science, health, physical education
5 — Course which is intended to fulfill the Minnesota Transfer Curriculum (MNTC) requirements.
9 — Continuing Education/Customized Training specialized credit course (not occurring in 0-5)

Catalog Description:

This course offers the student an opportunity to apply the principles and skills learned in the classroom to
gain practical work experience in an on-the-job training opportunity. (Arranged and supervised by the
instructor.)

Prerequisites and/or recommended entry skills/knowledge:
Course Prerequisite(s): Sophomore level or consent of instructor
Reading Prerequisite: None

Composition Prerequisite: None

Mathematics Prerequisite:  None

Career Programs and Transfer Majors Accessing this Course:
Retail Management Program (and Options) - University of Wisconsin, Stout

Minnesota Transfer Curriculum Goal(s) partially met by this course if applicable: Notes: No
more than two goals may be met by any one course. (Curriculum Committee review and the Chief
Academic Officer’s approval are required).

0. X None 6. The Humanities and Fine Arts

Form Approved 3/8/02 BUS 2620.DOC
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Learning outcomes, including any relevant competencies listed in the Minnesota Transfer
Curriculum:
The student will:

. Discuss his/her on-the-job training experience and the flow of work in a business setting

. Transfer the skills learned in the classroom to various situations in a business setting

. Gain additional confidence in handling day-to-day business procedures

. Discuss on-the-job procedures, elements of the experience, and everyday business
situations

. Present various, unique business situations and how they are handled in industry

Student assessment methods:

. Attendance is required at weekly class meetings

i A mid-quarter evaluation from the on-the-job supervisor

i An end-of-the-quarter evaluation from the supervisor and instructor
. A daily journal

Use of instructional technology (includes software, interactive video and other instructional
technologies):
None

Outline of the major course content:

The student will acquire on-the-job training experience in a business setting. He/she must work a minimum
of two hours per credit per week. The instructor will conduct five one-hour meetings per semester to
discuss various topics related to business and industry and how they are handled at each of the intern’s job
site.

Additional special information (special fees, directives on hazardous materials, etc.)
None

Transfer Information: (Please list colleges/majors that accept this course in transfer.)

Approvals:

Body Representative Signatures Date

Curriculum Committee

Form Approved 3/8/02 BUS 2620.DOC






Faculty Association

Meet and Confer

Chief Academic Officer

Distribution: Original — Administrative Office, Library, Learning Center, Records, Student Services, Curriculum Committee Chair

Form Approved 3/8/02 BUS 2620.DOC







MESABI RANGE COMMUNITY & TECHNICAL COLLEGE -
VIRGINIA/EVELETH

Course Outline

Course Legal Environment of Business Submitted By: S. Medure
Title:
Semester Course Prefix and BUS 2655 Approval
Number: Date:
Old Quarter Course Prefix and BUS 140 Revision Feb. 2002
Number: Date:
Number of Credits: 3 Number of Lecture 3

Credits:
Semester(s) Offered: Number of Lab Credits: Number of Lab
Negotiated Class Size: Hours:

Number of Studio/Demonstration/Internship

Credits:

Course Purpose Code:

0 — Developmental Courses

1 — Non-transferable, General Education

2 — Technical course related to career programs

3 — College course which has the primary goal of applying certain concepts (e.g. vocal ensemble)
X 4 - Other college course not considered a part of general education (MNTC) e.g. computer

science, health, physical education
5 — Course which is intended to fulfill the Minnesota Transfer Curriculum (MNTC) requirements.
9 — Continuing Education/Customized Training specialized credit course (not occurring in 0-5)

Catalog Description:
This course presents consideration of the forms and functions of law in society with an emphasis on public
law and regulation of business activities.

Prerequisites and/or recommended entry skills/knowledge:
Course Prerequisite(s): None
Reading Prerequisite: None
Composition Prerequisite: None
Mathematics Prerequisite:  None

Career Programs and Transfer Majors Accessing this Course:
Business Majors (Transfer)

Paralegal Program (Career)

Marketing Program (Transfer, Career)

Minnesota Transfer Curriculum Goal(s) partially met by this course if applicable: Notes: No
more than two goals may be met by any one course. (Curriculum Committee review and the Chief
Academic Officer’s approval are required).

Form Approved 3/8/02 BUS 2655.DOC
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Learning outcomes, including any relevant competencies listed in the Minnesota Transfer
Curriculum:
The student will:

. To understand the foundations of the American legal system.
. To understand the public law environment of business.

. To understand the private law environment of business.

. To understand the regulatory environment of business.

. To understand how to read court decisions.

Student assessment methods:

o Examinations
. Quizzes
o Case Problem Briefs

Use of instructional technology (includes software, interactive video and other instructional
technologies):

Overhead projector - flow charts and other transparencies help students understand some of the intricacies
of business law.

Outline of the major course content:

Legal Environment of Business covers the following environments in business: court system, constitutional
law, administrative law, contract law, sales law, employment law, product liability law, environmental law,
consumer protection law, antitrust law, and securities law.

Additional special information (special fees, directives on hazardous materials, etc.)

Transfer Information: (Please list colleges/majors that accept this course in transfer.)

Approvals:

Body Representative Signatures Date

Form Approved 3/8/02 BUS 2655.DOC
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MESABI RANGE COMMUNITY & TECHNICAL COLLEGE -
VIRGINIA/EVELETH

Course Outline

Course Principles of Management Submitted By: S. Medure
Title:
Semester Course Prefix and BUS 2675 Approval
Number: Date:
Old Quarter Course Prefix and BUS 130 Revision Feb. 2002
Number: Date:
Number of Credits: 3 Number of Lecture 3

Credits:
Semester(s) Offered: Number of Lab Credits: Number of Lab
Negotiated Class Size: Hours:

Number of Studio/Demonstration/Internship

Credits:

Course Purpose Code:

0 — Developmental Courses

1 — Non-transferable, General Education

2 — Technical course related to career programs

3 — College course which has the primary goal of applying certain concepts (e.g. vocal ensemble)
X 4 - Other college course not considered a part of general education (MNTC) e.g. computer

science, health, physical education
5 — Course which is intended to fulfill the Minnesota Transfer Curriculum (MNTC) requirements.
9 — Continuing Education/Customized Training specialized credit course (not occurring in 0-5)

Catalog Description:

This is a broad-based course in fundamentals as they apply to management as a career. This course
includes the study of current philosophies and approaches to management as they apply to successful
practice of this profession.

Prerequisites and/or recommended entry skills/knowledge:
Course Prerequisite(s): None
Reading Prerequisite: None
Composition Prerequisite: None
Mathematics Prerequisite:  None

Career Programs and Transfer Majors Accessing this Course:
Two-Year Office Administration Program at MRCT, Eveleth Campus

Retail Management Program (and Options) - University of Wisconsin, Stout
Business Administration - University of Wisconsin, Superior

AS Degree Program in Business

Minnesota Transfer Curriculum Goal(s) partially met by this course if applicable: Notes: No
more than two goals may be met by any one course. (Curriculum Committee review and the Chief
Academic Officer’s approval are required).

Form Approved 3/8/02 BUS 2675.DOC
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Learning outcomes, including any relevant competencies listed in the Minnesota Transfer
Curriculum:
The student will:

i Describe the management function in terms of social commitment, social responsibility, and
business ethics

. Describe the management process through the analysis of the various theories of management

. Describe and/or demonstrate the various components involved in effective management:

motivation, leadership, communication, etc.

Student assessment methods:

. A minimum of four examinations
. One research paper or special project
i Miscellaneous quizzes and five-minute writes

Use of instructional technology (includes software, interactive video and other instructional
technologies):
Overhead

Outline of the major course content:

. The Functions of Planning, Organizing, Staffing, Directing, Controlling, and Evaluating
. Decision Making

i Group Behavior, Motivation, Leadership

. Social Responsibility and Ethics

Additional special information (special fees, directives on hazardous materials, etc.)

Transfer Information: (Please list colleges/majors that accept this course in transfer.)

Approvals:

Body Representative Signatures Date

Curriculum Committee

Form Approved 3/8/02 BUS 2675.DOC
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MESABI RANGE COMMUNITY & TECHNICAL COLLEGE -
VIRGINIA/EVELETH

Course Outline

Course Human Resource Management Submitted By: S. Medure
Title:
Semester Course Prefix and BUS 2677 Approval
Number: Date:
Old Quarter Course Prefix and BUS 224 Revision Feb. 2002
Number: Date:
Number of Credits: 3 Number of Lecture 3

Credits:
Semester(s) Offered: Number of Lab Credits: Number of Lab
Negotiated Class Size: Hours:

Number of Studio/Demonstration/Internship

Credits:

Course Purpose Code:

0 — Developmental Courses

1 — Non-transferable, General Education

2 — Technical course related to career programs

3 — College course which has the primary goal of applying certain concepts (e.g. vocal ensemble)
X 4 - Other college course not considered a part of general education (MNTC) e.g. computer

science, health, physical education
5 — Course which is intended to fulfill the Minnesota Transfer Curriculum (MNTC) requirements.
9 — Continuing Education/Customized Training specialized credit course (not occurring in 0-5)

Catalog Description:

This course is a study of retail personnel management: personnel policies, motivation, insights into
personal behavior, and the skills and personal habits necessary for better employer/employee
communication. Recruitment, placement, and training of personnel is studied. Legislation as it affects
management is included.

Prerequisites and/or recommended entry skills/knowledge:
Course Prerequisite(s): None
Reading Prerequisite: None
Composition Prerequisite: None
Mathematics Prerequisite:  None

Career Programs and Transfer Majors Accessing this Course:
Two-Year Office Administration Program at MRCTC, Eveleth Campus
Retail Management Program (and Options) - University of Wisconsin, Stout

Minnesota Transfer Curriculum Goal(s) partially met by this course if applicable: Notes: No
more than two goals may be met by any one course. (Curriculum Committee review and the Chief
Academic Officer’s approval are required).

Form Approved 3/8/02 BUS 2677.DOC
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Learning outcomes, including any relevant competencies listed in the Minnesota Transfer
Curriculum:
The student will:

. Explain the basic principles and practices that apply to personnel supervision

. Describe the role of the Personnel Department in a business or organization

. Describe and/or demonstrate the supervision and leadership role of the operating supervisor and
executives in personnel management

. Describe the nature of human behavior and its influence on leadership and supervision in business,

as well as how certain traits affects one’s ability to work with others

Student assessment methods:

. A minimum of three examinations
. One research paper or special project
i Miscellaneous quizzes and five-minute writes

Use of instructional technology (includes software, interactive video and other instructional
technologies):
Overhead

Outline of the major course content:

. Basic Management Considerations as They Apply to Personnel
. Planning, Organizing, Staffing, Directing, Controlling, Evaluating
i Motivating Employees and Employee Behavior

. Recruitment, Placement, and Training of Personnel

. Labor Relations

Additional special information (special fees, directives on hazardous materials, etc.)

Transfer Information: (Please list colleges/majors that accept this course in transfer.)

Approvals:

Body Representative Signatures Date

Curriculum Committee

Form Approved 3/8/02 BUS 2677.DOC
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